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IMM EXHIBITOR CRITERIA 2026

IMM is a one-day, pre-scheduled appointment event connecting New Zealand tourism operators with
international journalists, editors, and influencers. Hosted by TravMedia and managed in-market by TIA,
this event provides a unique opportunity for earned media exposure and global storytelling.

A TRAVMEDIA EVENT

Exhibitor Criteria

In addition to being a registered seller for TRENZ 2026 and having already met the event’s seller
criteria, exhibitors wishing to be considered for the International Media Marketplace (IMM) must also:

e have a unique storytelling proposition relevant to consumer travel and lifestyle media,
particularly highlighting any new products/experiences with the ability to drive global media
coverage.

¢ have media-facing staff available on-site (CEO, owner, PR rep, spokesperson, or trained
communications personnel).

e provide amedia kit or story ideasrelevant to both domestic and global audiences.

e must be a Tourism Industry Aotearoa (TIA) member, and all products being represented must
also be TIA members at time of application and for the duration of the event.

e TIA reserves the right to remove an exhibitor for risk of reputational damage or events that
occur between applying and event day that necessitate action by TIA.

Selection Process and T&CS

Participation is limited, and all applications will be reviewed by the TRENZ IMM selection panel to
ensure a diverse and balanced representation across sectors and regions, and alignment with New
Zealand's strategic tourism messaging and media agenda.

TRENZ reserves the right to select products most relevant to the event’s target markets, consulting
with the appropriate RTOs where necessary. Key considerations include:

e a diverse mix of products and experiences to ensure media appeal.

e story potential - new and/or unique offerings that will generate consumer and media interest in
2026.

e the exhibitor’'s marketing strategy - with media attending from a range of international markets,
strategies should consider how to reach and resonate with audiences across these markets.

e proven experience in hosting international media, influencers and content creators.

e a capable media spokesperson.

¢ demonstrated industry recognition, such as award achievements or Qualmark accreditation.



IMM

If applications exceed available places, preference may be given to:

e new products and experiences
e regions with high international tourism dependency
e maintaining category and geographic balance.

Please Note

Acceptance is not guaranteed. Final decisions will be based on editorial relevance, regional balance,
and story potential.

Parent companies: Due to the limited places available, TRENZ reserves the right to accept only the
parent company where multiple brands, products, or properties operate under a single organisation,
including franchisee entities.

Delegate: Your nominated representative/s including any additional delegates must be directly
employed or contracted by you. TRENZ reserves the right to ask any delegate to provide evidence they
are directly employed by the company. Where it is identified that a nominated representative is not a
direct employee of the exhibiting company prior to the Event, the delegate will be cancelled from the
company's application.

Terms and Conditions

There is no obligation on the Organiser (TRENZ) to approve applications, and the Organiser may reject
any applicant, or any employee, agent or representative of any applicant, with or without reason. The
Organiser retains the right to determine, in its sole absolute discretion, whether any particular
applicant, or any employee, agent or representative of any applicant should attend and determine their
specific entitlements.

View full event Terms and Conditions



https://www.trenz.co.nz/trenz/terms-and-conditions

